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Fu Jen MBA in International Management (imMBA) Course Structure

mEINE
Core course
Absolutely required

EZERIE(Q2)
Business Ethics (2)

PRSI (3)

International Business Management (3)

a3 (6)
Thesis (6)

IMETNED
Core course
Optionally required
(choose 4 out of 6)

MTEEIE(3)

Financial Management (3)

HEEGET R EH(3)

Organization Design and Management (3)

TTHHET(3)
Marketing Management (3)

L e g B S B (3)
Supply Chain and Operations Management (3)

ATTEIREAEEH(3)

Human Resources and Knowledge Management (3)

RIS ET(3)
Strategic Management (3)

i Hd
B THE

Electives, module 1:
International Marketing

Management

AREITIH(3)

Internet Marketing (3)

IR E T (3)
Global Brand Management (3)

R R I (3)

International Business Negotiation (3)

EREEEE = EH EH(3)

Business and Management Practice in Asia Pacific Region (3)

1TEETE(3)
Marketing Research (3)

BEREHEEARSETHE)

Customer Relationship Management and Service Marketing (3)

BEEEEEZETRA)

International Buyer’s Behavior (3)
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BZE D TR B

Electives, module 2:
Business Analytics and

Digital Innovation

BFE(3)

Electronic Commerce (3)

ARFRRET(3)

Service Design (3)

W4E7774(3)
Research Methodology (3)

s LR AE(2)




Introduction to Graduate Research (2)

Al B e (3)
Innovation and Product Management (3)

BB HT(3)

Database Foundations for Business Analytics (3)

PIZEST1T(3)
Business Analytics (3)
NELEE(L)
HAEE Corporate Governance (1)
Electives, others: W& ET(3)

Financial Accounting (3)
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Graduation credits 42, including thesis 6 credits.




